
Key Challenges

Implementation

“Everything you need to get the sale!”

Q&A with Eugene Pound 
Owner of Northern Tropical Spas, Fort McMurray, AB

What was your main reason for using Odenza’s promotional products?

“We had an upcoming tradeshow, and we needed something that would get prospects to close. Tradeshows have always 
generated a lot of traffic, but closing on the spot was always an issue.” 

How did you implement our products into your program?

“We gave away a free trip to everyone who purchased a spa tub that was $10,000 or more, and we set aside one of the trips so 
anyone who didn’t meet the minimum could still get entered into a draw for a free vacation.”

benefits
What did you find particularly beneficial about this program?

“These trips are great closing tools. I can remember so many instances where people were unsure, since it is a big purchase after 
all, but when I pulled out the trip, it made them decide to go through with the deal right away. It’s nice to have something that 
draws people in and just gives them that something extra to close the deal. Also, I think these trips are great gifts and I will use 
some to thank my staff.”
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Results
Were you able to accomplish your objectives after using our promotional products?

“Yes, definitely. We sold a lot of tubs, the tradeshow was a huge success, and we’re using these at every tradeshow and special 
event sales from now on!”

Results
How would you rate the effectiveness of our promotional products overall on a 
scale of 1-10, and why?

“10 out of 10! These are amazing promotional tools and I would recommend your products to my friends for sure!”




